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SPECIAL: GOING GREEN
22 Green Is Good

Business in the U.S. really has

cleaner and greener. And environmental-
ists have actually embraced market-based
solutions. The changes arc huge, and so
is the economic opportunity. A leok at
what could be the busincss story of the
215t century.

30 Patagonia

How founder Yvon Chouinard took his
passion for the outd nd turncd it into
a truly radical business. BY SUSAN CASEY

38 Chemical Reaction

DuPont has survived dapting. Its goal
now: 10 improve the cnvironment and make
a fortune doing it. Can this reformed pol-
luter pull it off? BY NICHOLAS VARCHAVER

44 California Dreamin’

When Arneld Schwarzenegger was elected
governor of California in 2003, the envi-
ronment was not high on his agenda. It
surc is now, INTERVIEW BY NINA EASTON

FEATURES

48 Techin a Very Cold Place
A former Soviet nee center is a4 hotbed
of softwarc innovation. BY BRETT FORREST
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9 Dropping the Ball
credit-rating agencies enabled the
subprim ing cris nd why it could

be getling worse. BY BETHANY MCLEAN

11 Lazard Writ
A titillating new his of the firm has
its alumni abuzz. BY ADAM LASHINSKY

12 Target Iran
A three-year-old divestment campaign
aimed at Tran has failed to gain traction.
BY SHELLEY EMLING

PLUS Picture This e World at Risk
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18 French Twist

In a country given to existential angst, a
presidential election has tapped into na-
tional anxiclies ahout how long France's
social beneficence can last, Will conser-
vative Nicolas Sarkozy beat socialist S¢-
goléne Royal? BY VIVIENNE WALT

INVESTING .

59 Volatility? No Big Deal

The recent market plunges a redason
to panic. But they’re a good 15€ Lo
tweak your portfolio for tougher times.
BY NELSON D. SCHWARTZ

BUSINESS LIFE

63 The Art of the Deal

Fickle financiers. Million-dollar trades.
Cutthroat palitics. Forget Wall Street—
the art market is the bottest game in
town, With a list of the power galleries
in Manhattan’s Woest a neighbor-
hood, a field guide 1o the top collectors,
and more. BY COREY HAJIM

66 JoyRide

The last true Lamborghini combines
raw power, an carsplitting roar—and a
few kinks. BY SUE ZESIGER CALLAWAY

6 Index 7 Letters 68 Bing!
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48

CYBERIAN NIGHTS

A technician at Screen
Photo Electronic
Instruments, one of
dozens of new startups
in Akademgorodck, a
anetime Soviet research
outpost in Siberia turned
high-tech boomtown
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